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PRESENTER:  Debra K. Lasich 
 
 
CONVERSATIONS BETWEEN MEN & WOMEN:  Miscommunication or 
Missed Opportunities? 
We have figured out a lot of things about how to be more successful and efficient at the office, 
but one area that continues to be a challenge is workplace communication. Our communication 
styles are shaped by many things, including gender, and we are usually unaware of how these 
influences affect the way we speak and interact with other people. Consequently, 
miscommunication between men and women can strain relationships, cause stress, generate 
mistrust, affect job performance, and in some cases, even result in lawsuits.  By learning how to 
effectively communicate with the opposite sex, we all have the opportunity to make the 
workplace a more productive, creative, and positive experience. 
This presentation will give you some insights into gender communication styles by: 

 “Testing” your own Gender I.Q. 
 Exploring the question “Do men & women communicate differently?”  
 Looking at what research says about the male and female brain  
 Discussing what men & women “really’ think of each other’s communication 

styles  
 Learning effective communication strategies when working with men 

 
 
 
BIO:  Debra K. Lasich has worked in the academic arena as a college administrator and 
adjunct faculty member for over 25 years. She is currently the Executive Director of the 
Women in Science, Engineering, and Mathematics (WISEM) Program at Colorado 
School of Mines (CSM), and also teaches and presents in the areas of leadership, 
professional development, communication styles, and gender issues. Deb has a 
Masters of Community and Regional Planning degree from the University of Nebraska-
Lincoln and a B.S. degree in sociology from Kearney State College. 
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KEYNOTE:  Bringing Higher Thought To People Catching Hell. 
 
Synopsis:  Some people would say that in order to begin conversations about vision for our 
lives, we must have the basic needs of food and shelter met first. Author Chet W. Sisk believes 
that self-actualization and vision are basic needs.  Sisk says we must see self-awareness, 
empowerment and higher thought outside of lofty philosophical discussions and make it an 
applicable, workable, fundamental tool in helping people end stuck behavior.  In his Window 
Effect Method, Chet shows how higher thought can break cycles of poverty, frustration and 
repetition wherever people are on the socio-economic ladder of society. Chet sees it not only 
from an individual perspective, but how care organizations can implement this approach to move 
from providing maintenance to providing  transformation for people in need. Chet will share 
personal observations and empirical evidence from his years of working with people going 
through homelessness, divorce, bankruptcy, foreclosure and addiction recovery, which indicates 
that having a greater vision for our lives is a foundational human requirement to living the life 
we want. 
 
 
ABOUT CHET  (BIO) 
 
In the 1990s, Chet had a booming internet based advertising agency that specialized in serving  
newspapers. Around the year 2000 during the dot.com bust, the newspaper industry went into 
recession, his company went bankrupt, and Chet lost everything. 
 
Chet started volunteering at a Denver area homeless shelter. His years of working with people 
who went through crime, drugs, poverty, medical catastrophe and economic ruin gave him 
perspective on his own life and led him to write his first book Seven Steps To Success I Learned 
From Homeless People (Stratford Press 2005). 
 
In 2007, Chet released his second book Because You Can, introducing The Window Effect 
Method. This book, featuring authors Lynn McTaggert (The Intention Experiment -- The Field) 
and Dr. Bernard Haisch  along with nutritionist Dr. Angela Diop, takes the seven things Chet has 
seen work that breaks the cycle of  the poverty mindset and stuck behavior. The Window Effect 
introduces students to a practical and tangible way to live from a place of possibilities and 
success all the time.  Chet organizes seven workable principles into a method that utilizes neuro-
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linguistic training meditation, subconscious suggestion, and intention experiments.  The Window 
Effect Method has been tested on two groups in an observational study. The amazing results of 
the test are found in the new book Because You Can. 
 
In addition, Chet has presented this method, by invitation, to organizations around the world. 
From Budapest, Hungary to Toronto, Canada, to Paris, France to Fez, Morocco to his standing 
annual position at the University of Kwazulu-Natal in Durban, South Africa, Chet understands 
the particulars and nuances of audiences of different cultures and how to make my information 
relevant.  
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Will Your Values Make a Difference? 
Gary Dixon 

The Foundation for a Better Life 
 
 
This presentation will explore the role of values in leadership through heroes and 
stories.  The Foundation for a Better Life is a non-profit organization dedicated to 
sharing the values that make a difference in our communities. We create public 
service campaigns that model the benefits of a life lived by positive values. In turn, 
we hope to inspire people to make values a part of their own lives, and then to 
communicate the benefits to others. 

 

 
 

GARY DIXON - Biography 
 
Gary Dixon is President of The Foundation for a Better 
Life whose mission is to promote positive values through 
the media. 
 
The messages for the Foundation have aired on 7 
Networks, 900 TV stations, 5,000 theatre screens and in 
Spanish to 21 Latin American Countries.  They also appear 
on over 10,000 billboards around the country including 
Times Square.  Their outdoor effort was recently 
recognized as the most successful Public Service Campaign 
in the history of the billboard industry.  National awards 
include the TELLY, Creativity, Mobius, Cine Golden Eagle, and Gabriel. 
 
Formerly, he served as Vice President of Bonneville Communications where he directed the 
creative development of many successful campaigns, including Major League Baseball, 
Homefront, Children’s Miracle Network, and the American Cancer Society.  
 
He has also been a speaker at regional and national advertising conferences for the American 
Advertising Federation and creative seminars.  Other assignments took him to Jakarta, Indonesia 
where he served as a communications consultant on a government project and, early in his 
career, to Japan where he directed a documentary on the first Trans-Pacific flight. 
 
Gary has a Masters Degree in communications from Brigham Young University and Bachelors 
in Broadcasting from Texas Tech University.  He serves on the Board of Advisors for the 
Harvard Center for Media and Child Health and on the National Board of Directors for the 
College of Mass Communications at Texas Tech University.  He lives with his wife Susan and 
family in Denver, Colorado. 
 


